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(1) Academic services
Journal Editorial Board (From October 2017~): European Journal of International
Management (SSCI).
BAI Summer 2018 (From January 2018~). 2018 International Conference on Business
and Information — Summer Session. International Committee.
BAI Winter 2018 (From July 2017~). 2018 International Conference on Business and
Information — Winter Session. International Committee.
AIBSEAR Southeast Conference Committees Members (From 2017~).



AIBSEAR Southeast Asia Chapter Board Members (From 2016~).

Journal Editorial Board (From 2014~): Asian Social Science.

Journal Reviewer Invitation (From 2012~): Computers & Industrial Engineering (SCI),
The Service Industries Journal (SSCI), Journal of Business Economics and Management
(SSCI), Total Quality Management & Business Excellence (SSCI), Service Business
(SSCI), Sustainability (SSCI/SCIE), Current Psychology (SSCI), International Journal
of Finance and Economics (SSCI), IEEE Access (SCIE), # £ % .% (TSSCI), Journal
of Global Marketing (SCOPUS, ABI/INFROM, EBSCO), Journal of Global Fashion
Marketing (SCOPUS, EBSCO, KCI), International Journal of Electronic Business
Management (El, ABI/INFROM), /7477 (ABI/INFORM), Asian Social Science.

(2) Journal papers

Shih, T. Y." (2018). Determinants of enterprises radical innovation and performance:
Insights into strategic orientation of cultural and creative enterprises. Sustainability,
10(6), 1-22. (SSCI)

Shih, T. Y. (2017). An empirical study of food and beverage chains’ internationalisation:
Advancing intangible resource theory and research. European Journal of
International Management, 11(6), 660-687. (SSCI)

Shih, T. Y. and Lin, C. W. (2017). Firms’ cloud service adoption: Advancing trust theory
and applications. Information Development, 33(5), 495-511. (SSCI)

Shih, T. Y." and Yang, L. C. (2017). Advancing the value and application of mobile
advertising: Moving beyond structural equation modeling analysis to algorithms.
International Journal of Information and Management Science, 28(2), 153-175.
(TSSCI, EI Compendex, INSPEC, SCOPUS)

Shih, T. Y." and Liu, Z. A. (2016). Wrong Gallery — A new paradigm for art space.
Journal of Cases on Information Technology, 18(3), 13-29. (ESCI, ElI Compendex,
INSPEC, SCOPUS, ABI)

Trappey, C. V. and Shih, T. Y. (2015). Framework, processes, and laws linking
intellectual property transfers for research and development in higher education.
International Journal of Electronic Business Management, 13, 66-75. (El: INSPEC,
ABI)

Shih, T. Y.” (2015). Attribute design and marketing strategy of branding experience
museums. International Journal of Electronic Business Management, 13, 85-96. (El:
INSPEC, ABI)

Chiang, C. and Shih, T. Y.” (2015). Establishment decision of experience stores: Insights
into marketing effect. Journal of Social Science Studies, 2(1), 165-185. (ABI)

Shih, T. Y.” (2014). Key factors of marketing strategies of mobile service innovations.
International Journal of Innovation and Learning, 16(4), 448-466. (ESCI, SCOPUS,
El: INSPEC)



Shih, T. Y.” and Ke, S. C. (#7) (2014). Determinates of financial behavior: Insights into
consumer money attitudes and financial literacy. Service Business, 8(2), 217-238.
(SSCI)

FRGT TR () (2013). AEE B EHMES SR El PE - AF LA
BB atr. 74775, 10(2), 165-190. (ABI/EBSCO)

Shih, T. Y.” (2013). Determinates of consumer adoption attitudes: An empirical study of
smart home services. International Journal of E-Adoption, 5(2), 40-56. (EI)

Shih, T. Y.” (2012). Integrative effects of firms’ price and endorsement strategies on
consumers loyalty intention. The Service Industries Journal, 32(6), 981-1005.
(SSCI)

Shih, T. Y." (2011). Developing marketing strategies for TV shopping stores: A
second-order structural equation modeling application. International Journal of
Electronic Business Management, 9(4), 355-367. (EI/ABI)

BB AR () (01L). FEADPNF R R E EFREEREN AR
LR B T+ F 89, 13(3), 625-648. (TSSCI)

Shih, T. Y." (2011). Determinant effects of firms marketing strategies on consumers
loyalty intention toward online stores. African Journal of Business Management,
5(20), 8069-8078. (ABI)

Shih, T. Y." and Wickramasekera, R. (2011). Export decisions within Taiwanese electrical
and electronic SMEs: The role of management characteristics and attitudes. Asia
Pacific Journal of Management, 28(2), 353-377. (SSCI, IF: 3.355 in 2010)

Shih, T. Y." (2010). The determinate effects of competences and decision process factors
on firms internationalisation. The Service Industries Journal, 30(14), 2329-2350.
(SSCI)

Shih, T. Y." (2010). Comparative analysis of marketing strategies for manufacturers’ and
retailers’ brands. International Journal of Electronic Business Management, 8(1),
57-68. (El)

Shih, T. Y." and Chan, C. C. (#) (2010). Development strategy of service innovation:
Near Field Communication System application. International Journal of Innovation
and Learning, 8(3), 241-255. (ESCI, SCOPUS, EI: INSPEC)

Shih, T. Y." (2008). Investment and risk evaluation of Taiwan venture capital firms. The
Business Review, Cambridge, 11(2), 310-316. (ABI)

Shih, T. Y." and Trappey, C. V. (2008). The sensitivity analysis of the international
investment decision model. The Open Operational Research Journal, 2, 60-67.
(DOAJ)

Trappey, C. V.", Shih, T. Y. and Trappey, Amy J. C. (2007). Modeling international
investment decisions for financial holding companies. European Journal of
Operational Research, 180, 800-814. (SCI)

Trappey, C. V., Shih, T. Y." and Hoang, T. (2006). Marketing intellectual property using



electronic libraries: A survey of system-on-chip engineers and managers in Sweden
and Taiwan. International Journal of Technology Management, 36(4), 368-386.
(SCI/SSCI)

(3) Research projects

Shih, T. Y. (2018). CSR implementation and communication: Integrated viewpoints of
virtual and physical contact. MOST project: 107-2410-H-141-005 -

R B (2018). REFLFT—FHFEL AR KT FA S L RRRKEF RS
7 3+ 4. 107G069-02

ARG (2017). BNt R T AR FE Y ., AF EFE. P AR KT
Bé, M2+ E ¥ 27845 % 1061204D01 5.

Shih, T. Y. (2017). Determinants of enterprises varies internationalization stages: Insights
into intangible resource and network capability viewpoint. MOST
project:106-2410-H-141-007-

Shih, T. Y. (2016). Shaping firms intangible resource advantages: The viewpoints of
strategic orientation and organizational capability. MOST
project:105-2410-H-141-007-

% ¥ %.(2016). 2016 < 24~ ] U cR AR A ERF LY. AR £ T E. R
HAFLEFERFFT T, M2+ AP ¥~ F7% 423 % 1050310D01 5.

Shih, T. Y. (2015). Prospective CSR: Strategic orientation and competitive advantage.
MOST project: 104-2410-H-141-003-

17 & 7. (2015). & FAE T = hFR GBI IR AR L B e R
*ﬁ« L2 A E o (hEsar BRB)

Shih, T. Y. (2014). A study of the determinants of firm competitive advantage: Strategic
orientation and innovation. MOST: 103-2410-H-141-003-

Shih, T. Y. (2014). Rumintha Wickramasekera. Project of visiting scholar. NSC:
103-2912-1-141-501

Shih, T. Y. (2013). Cross-national comparison analysis of firms export decision:
Perceived benefits, advantages and barriers. NSC: 102-2410-H-141-009.

Shih, T. Y. (2013). Achieving success within the food and beverage industry study in
Taiwan. ®%Z & & & i¥2- 4. School of AMPR, Queensland University of
Technology: 4 # 7 ¥ $#iiv5 J‘:u?ﬂ’?ﬁ Z % 1011030D01 5.

w3, (2012~ 2015) Clty&Gqus REEE L EERIE Y. MBI LY
FEREFEFAT R, R 2

Shih, T. Y. (2011). Discussing the international competitiveness of Taiwan food and
beverage chains. NSC: 100-2410-H-141-002-

Shih, T. Y. (2010). Discussing the marketing and development strategies of mobile
service innovation. NSC: 99-2410-H-141-011-.

Shih, T. Y. (2009). Analysis of attributes design and marketing strategies for experience



stores. NSC: 98-2410-H-262-001-.
Shih, T. Y. (2007). Branding: Exploring the salient issues. NSC: 96-2416-H-262-003-.
Shih, T.Y. (2006). Discussing the international investment decision model for Taiwan
financial market. NSC: 95-2416-H-262-003-.

(4) Books
———, % ®EH — (2012). ¥ 5@ RS, g‘?ijﬁ < it (Amy JC Trappey & % ¥,
Efraim Turban % ¥, % =% 4 &,  * 1 3¥F CH3 & CH4), ISBN
978-957-609-863-5.
Shih, T. Y. (2005). Decision making for international market entry: Evidence from the
banking market in Taiwan. The Non-published Ph.D. Dissertation of National

Chiao-Tung University, Department of Management Science.
s} .(2002). FRAE(2-M), REI L

(5) FRA+E JE &
WA B (2018). B SHAF LT AR AT E S
x5 B 5. (2018). £ AEIRR I LS P 107 & B ATEAE

BAFLG A o
% Bk (2017). #w Ry
% # 4 (2016). 427 A
g
%

?J;o
LCREGEAEELR A
HAF LAl AR A ESF o

Eivaseg Ak, AP ESF o

W 5. (2016). PHZF FI0F B BB F 6 5 B ARG E PRI B ] A0k

i,i%*ik

R, (2015). 104 £ T X E R F Y EFRGEEL R K TR EE KT F o
WG (2015). BB AR LB AT ELE

WH B (2013). KEFRIFTRERES  LAF FHNF R

(6) Conference papers

Shih, T. Y. (2018). Determinants of firms’ intangible resource advantages: An empirical
study from Taiwan. 27th Annual Conference Consortium for International
Marketing Research (2016 Annual Conference of CIMaR -- Consortium for
International Marketing Research) , September 12 to 15, 2018, Hosted by Georgia
State University, Atlanta, GA., USA.

Shih, T. Y. and Hu, S. W. (2017). Upgrade the attractiveness of mobile games. 2017
Academy of International Business Southeast Asia Regional Conference, Chiang
Mat, Thailand, 7-9 December 2017.

Shih, T. Y. (2017). CSR: The determinants of enterprises competitive advantage and
performance. 2017 International Conference on Business and Information (BAI
2017) July 4th to 6th - international conference center Hiroshima, Hiroshima, Japan.

Shih, T. Y. and Wickramasekera, R. (2016). Comparison analysis of firms export decision



for taiwan and australia food processing firms. 2016 AIBSEAR Guangzhou
Conference, 2-4 December 2016, Guangzhou, China.

Shih, T. Y. and Yang, C. C. (2016). Benefits generated from trade show participation:
Insights into organizational behavior theory. 25th Annual Conference Consortium
for International Marketing Research (2016 Annual Conference of CIMaR --
Consortium for International Marketing Research) , June 17 to 20, 2016, the School
of Management Xi'an Jiaotong University, Xi’an, China.

Shih, T. Y. (2016). Determinants of firm competitive advantage: Strategic orientation
viewpoints. 25th Annual Conference Consortium for International Marketing
Research (2016 Annual Conference of CIMaR -- Consortium for International
Marketing Research) , June 17 to 20, 2016, the School of Management Xi'an
Jiaotong University, Xi’an, China.

Shih, T. Y. and Liu, Z. A. (2015). Wrong Gallery Taipei. Management Review2016
Special Issue on Management Cases, 23 October, 2015, Taipei, Taiwan, Republic of
China.

Shih, T. Y. and Yang, L. C. (2015). Consumer attitudes toward mobile advertising:
Implications of permission-based and location-based types. Proceedings of the
Global Entrepreneurship and Innovation in Management (GEIM) Conference, 29
July — 1 August, 2015, Taichung, Taiwan, Republic of China.

Trappey, C.V,, Shih, T.Y. and Trappey, Amy J.C. (2015). Industrial cooperation and IP
transfers from national universities in Taiwan. Portland International Conference on
Management of Engineering & Technology PICMET '15 Conference, August 2-6,
2015, Hilton Portland and Executive Tower Portland, OR — USA.

Shih, T. Y., Wickramasekera, R. and Song, Z. (2015). An exploration of the factors
perceived to enhance or inhibit export market expansion within the Taiwanese food
and beverage firms. International Conference on Innovation and Management,
February 3-6, 2015, Singapore.

Shih, T. Y. and Lin, C. W. (2015). Determinants of firms adoption toward Cloud Service.
International Conference on Innovation and Management, February 3-6, 2015,
Singapore.

Shih, T. Y. and Chien, A. N. (2014). A study of branding experience plazas: Strategic
marketing view. 2014 IEEE 18th International Conference on Computer Supported
Cooperative Work in Design, May 21-23, National Tsing Hua University, Hsinchu,
Taiwan.

Shih, T. Y. (2013). A study of international competitiveness of Taiwanese food and
beverage chains. 2013 Academy of International Business Southeast Asia Regional
Conference (International Business Cooperation, Competition, and coopetition in
Asia, 2013 Bali Indonesia Conference), December 4-6, 2013, Hong Kong Institute
of Business Studies (HKIBS), Lingnan University.


http://www.picmet.org/new/Conferences/2015

Shih, T. Y. (2012). Key factors of marketing strategies for mobile service innovation
promotion. BAI 2012 International Conference on Business and Information at
Renaissance Sapporo Hotel, Japan, 03-05 July 2012. (2" f 3 ~ ¥ Jj& ~ ¢ »f % Best
paper award).

ARG, R (2012). EFEHEH TR Y LAY 2012 F 2 EAIRTE 2
¥ peer 9 727733 €, 15 June, ChungLin, Taiwan, R.O.C. (#* £ &~ % &+ € 5p %
Best paper award).

WRB, FFR(2012). MGBE 2 ARV HELREF A BN ERPREY
ZRBEAU.2012 % AE SBRTEF TR EEAETY - B i»,#“;fi%? ¢
£ ¢ B 23t €, 8 June, 2012, TaiChong, Taiwan, R.O.C.

Shih, T. Y. (2011). Discussing the marketing and development strategies of mobile
service innovation. 2011 B #* ¢ ¢ 32§ ™ 5 & 3% £ ¢, December 9, 2011, Sun
Yat-Sen University, Kaoshiung, Taiwan, R.O.C.

Shih, T. Y. (2011). Discussing the marketing and development strategies of mobile
service innovation. 2011 B #* ¢ ¢ 32 - ¢ 3 - F 8 £ 3 4 ¢, December 9, 2011,
Sun Yat-Sen University, Kaoshiung, Taiwan, R.O.C.

Shih, T. Y. (2011). Key Factors of Firms Marketing Strategies Regarding Mobile
Services. 2011 Academy of International Business Southeast Asia Regional
Conference (2011 AIBSEAR Taipei Conference), December 1-3, 2011, Hong Kong
Institute of Business Studies (HKIBS), Lingnan University, Taipei, Taiwan.

Shih, T. Y. (2011). Analysis of Attributes Design and Marketing Strategies for Experience
Plazas. 2011 Academy of International Business Southeast Asia Regional
Conference (2011 AIBSEAR Taipei Conference), December 1-3, 2011, Hong Kong
Institute of Business Studies (HKIBS), Lingnan University, Taipei, Taiwan.

Shih, T. Y. (2011). Effects of firm size, competences on firms Internationalization and
Performance. International Business Conference 2011, April 11-12, 2011, John H
Dunning Centre for International Business, Henley Business School, University of
Reading, London, UK.

Shih, T. Y. and Ke, S. C. (#f) (2011). The impacts of money attitudes and financial
literacy on financial investment decisions. International Business Conference 2011,
April 11-12, 2011, John H Dunning Centre for International Business, Henley
Business School, University of Reading, London, UK.

wREG, P E (RF) (2011). TR EAEE B EHREEE RS EL B
2011 TR Arg g2 % (ECDL2011)# 31 ¢ , 4 March 2011, Taiwan, R.O.C.

Shih, T. Y. and Yang, L. C. (#g) (2010). The effects of mobile ads, ads values and privacy
protection on consumer adoption intention. Technology Innovation and Industrial
Management 2010 Conference (T11IM 2010), June 16-18, 2009, Pattaya, Thailand.

Shih, T. Y. (2009). Determinant factors of consumer loyalty intention toward online
stores. 2009 Academy of International Business (AIB) Southeast Asia Regional

m\ ‘\a
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Conference: Revitalizing the Global Economy: Challenges and Strategies for
Sustainable Growth (AIB 2009), 3-5 December 2009, Hong Kong, China.

Shih, T. Y. (2009). Marketing strategy, channel brand equity and performance: Evidence
from the Taiwan TV shopping channels. Technology Innovation and Industrial
Management 2009 Conference (T11M 2009), June 18-20, 2009, Bangkok, Thailand.

Shih, T. Y. and Chan, C. C. (#8) (2009). Development strategy of service innovation:
Near Field Communication system application. Technology Innovation and
Industrial Management 2009 Conference (T1IM 2009), June 18-20, 2009, Bangkok,
Thailand.

WRB, A (). (2009).  F FABRERYEMRTHEME SR B
2009 & g fRAR%E & & £1ATH B 73 ¢, 5 June 2009, Taipei, Taiwan, R.O.C. (#*
%t B~ ¢ %1% Best paper award).
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