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Course List for Master of Industrial Graduate Program for Culture Creation International Marketing and Operation Management, Department of International
Business, College of Business, National Taipei University of Business (Applicable to new students admitted in Spring, 2025)
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Lecture Practice Lecture Practice Lecture Practice Lecture Practice
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The Cultural and Creative Industries: 3 3 3
International Marketing Project (1)
Y-
REHER 2 2 2
International Marketing Management
7 2 2 2
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Thesis Writing 2 2 2
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Event Marketlng and Public Relations (Including 2 2 2
Internship)
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International Marketing: Business Communication 2 2 2
in English
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Creative Experiential Marketing and Cultural 2 2 2 1145 5% - 28 % B 3%

Aesthetics (Including Internship)
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Cultural Tourism and Analysis of Local Cultural and 2 2 2 114# 5 - 28 % B 3%
Creative Industries (Including Internship)
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Intercultural Communication and International 2 2 2
Leadership
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International Finance Management
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Intelectual Property Rights in International Business 3 3 3
and Culture and Creative Industries
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L¥Ey Global Culture and Creative Industries Analysis
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International Innovation and Entrepreneurship
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Cultural and Creative Industry Design Marketing
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Digital Content and Marketing in Cultural and 2 2 2
Creative Industries (Including Internship)
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Consumer Behaviors of Cultural and Creative 2 2 2
Industries
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Brand Strategy and Management
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Story Marketing & Cultural and Creative Industry 3 3 3
(Including Internship)
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New Media and International Marketing (Including 2 2 2
Internship)
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Subtotal, Elective 34 34 8 0 10 0 8 0 8 0

&1 &3 Subtotal, Elective
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(X > &8 Minimum of Electives Reqruied)
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Total Number of Required Credits :36 (Minimum of Electives Regruied: 18 Credits)

1AM EEF S H i 36E A (FHH M6 L) HY 221884 ~ % i2 184 4 - Minimum graduation credits: 36 credits (including 6 credits for master's thesis), of which 18 credits are compulsory and at least 18 elective credits are required.

21078 & Az~ B2 B3 Fa A T2 REGERET ISR A FGEIRRKTAPM FARE6 ) P o @Y kv § =4 5% o According to the "Guidelines for Academic Research Ethics Education Course", students are required to complete
the Research Ethics Education course (more than 6 hours) to apply for a dissertation exam.
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Students must comply with the provisions of the school's "Student Information Ability Assessment Measures" and must complete one of the information competency assessment and certification items in the regulations before graduation in order to graduate.
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